Sinclair Broadcasting's decision to force their
stations to air an anti-Kerry documentary days
before the election is a clear example of corporate
media giants dictating what the American public sees
and hears.

I think it 1is inappropriate that Sinclair Broadcasting
is forcing it's stations to air a program that some
stations and markets may not want to view. This is
squelching my right to fair and balanced reporting
during election campaigning.

Sinclair is using public airwaves and therefore

should be representing public interest. This course of
action shows that Sinclair is not concerned about the
constituents in varying markets.

This is just another example of why we need to
strengthen media ownership rules and how public
airwaves are used during election time to promote a
candidate.



